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Small Businesses Are Huge!

• Small businesses are the lifeblood of countries all over the 
world. In the USA, small businesses are generally defined by 
the SBA (US Small Business Association) as those that have:
– 500 or fewer employees
– US$7 million or less in annual receipts

• There are an estimated 29.6 million small businesses in the 
United States, and they:
– Employ just over half of the country’s private sector workforce 
– Represent 97.3% of all the exporters of goods 
– Represent 99.7% of all employer firms 
– Generate a majority of the innovations that come from United 

States companies



Small Businesses Are Huge!

• Similarly, the EU defines small businesses as those:
– Having fewer than 250 employees
– Up to €50 million in annual revenue.  

• There are 23 million enterprises, providing 75 
million jobs:
– 91% of all EU businesses have 1-9 employees ("Micro")
– 7% have 10-49 employees
– 1% have 50-250 employees
– 1% are defined as "large enterprises"
– Over 2/3 of all private sector jobs across the continent



Google Places

Presenter
Presentation Notes
In Google, if you type in a generic category like “plumbers” or “hair salon”, Google assumes that you don’t necessarily want to see ALL plumbers or hair salons. Note the red box that shows there are 70 million results for that very generic term (that’s your competition for that phrase!), and it would be extremely difficult to optimize for it. The business owner probably wouldn’t want all the traffic from all over the world either. Instead Google delivers a map with up to 7 results. It bases the map on your IP address to try to determine which city it shows. Depending upon where your IP address is, you may or may not get accurate results – it may come out in another city, depending upon your ISP. 



Yahoo! Local Listings

Presenter
Presentation Notes
Similarly, Yahoo! shows a map with three businesses. Only recently they started showing results based upon IP address. Previously, if you just typed in “plumbers” you would NOT get a map.



Bing Business Listings

Presenter
Presentation Notes
Bing will also bring up a maps listing based on your IP address if you just type in a type of business.



Where To Create Business Listings

• Google Places
– http://places.google.com

• Yahoo! Local Listings
– http://listings.local.yahoo.com

• Bing Business Listing Center
– https://ssl.bing.com/listings/ListingCenter.aspx

Presenter
Presentation Notes
You can create a free business listing for your business on all three search engines



Is Your Business Already Listed?

• Go into the search engine and search for your 
business name + city + location

Presenter
Presentation Notes
This is a carpet cleaning business. His business is listed, but only because he has had a Yellow Pages ad or is in one of the national business databases. Google will pick this information up and automatically list your business. It may or may not be correct.

Click on the “Place Page” link to go into the business listing.



Claim Your Business Listing

• If it shows “Business owner?” at the top, you 
have not claimed your listing, and you must!

Presenter
Presentation Notes
You should claim your business listing because you can change all the information in Google’s database plus add a lot more information and useful features for your customers. All of this will help you get to the top of the listings.



Create Google Places Listing

Presenter
Presentation Notes
If your business is new or is not listed for some reason, click on “Business Solutions” from the main Google page, then click on “Google Places” to create a new listing. You can also claim your listing from there once you’ve created an account for yourself.



Set Up Your Listing

• Enter all your business 
information, and fill out ALL 
the boxes

• If you have a toll-free 
number, add a local number 
too

• Fill out “Description” box 
with all your services. You 
only have 200 characters



Set Up Your Listing

• Pick the category that most 
closely fits your business 
(you have to pick one of 
theirs)

• Fill in four other categories 
that people will search for 
that are high value words

• This is by far, the most 
influential factor in getting 
your business to show up!

Presenter
Presentation Notes
The “Category” boxes are the most influential factors in getting your business to show up for Google maps. Pick your words carefully.



Set Up Your Listing

• Upload 10 photographs or images
– Make the first one your logo

• Create 5 videos and put them on YouTube
– Google owns YouTube and values video
– Link the five videos to your Google Places listing

• Set your geographic area
• Complete as much as you can about your 

listing, and this will pay out with a higher 
position against your competition

Presenter
Presentation Notes
Make the first image your logo. Then it will show up next to your business listing in Google Maps

Create five 1-minute videos: Intro from the owner, “About our business”, tour of the facility, introduce your staff, testimonials from happy customers, etc. They should be short and to the point. Use your cell phone video capabilities for a simple and free way to create them. Upload them to YouTube and then link them to your Google Places listing.

If you only service a certain area (like a plumber), define that in your listing. You won’t show up for people searching outside your area.

The more you complete your listing, the more you’ll show up above your competitors.



Get Reviews

• The more the better

• Build them over time

• Those from other sites count too, like Yelp

Presenter
Presentation Notes
Get your customers to review your business. The more reviews you have in combination with your completed business listing, the higher you’ll be listed. Reviews from other sites such as Yelp will also show up in your Google listing.  Make sure you build them over time. If you suddenly get 50 new reviews in a day or two, and have never had them before, you may violate Google’s Terms & Conditions – and they may take your listing down! They should naturally be added over time. Never write your own reviews (they check the IP address they’re coming from!)



Google Places Example

Presenter
Presentation Notes
Shari, as a Mary Kay Cosmetics rep is not allowed to have a Web site. She has a free business listing on Google with her cell phone and home office address. She gets phone calls every single week for people who are looking for a local rep, and this costs her nothing.



Measure Your Response

Approximately 10% CTR!

Presenter
Presentation Notes
Once your listing has been claimed, you’ll get data that shows how effective your listing is. 

“Impressions” are how many times your listing showed up in the Google Places listing
“Actions” are how many times someone clicked on your link, looked for more information, or asked for driving directions. 

This particular listing shows about a 10% click-through rate (152 actions/1466 impressions x 100%) which is fantastic.



Measure Your Response

• See what key words your Google Places listing 
is showing up



Google Places Are Mobile

• A recent study says 
nearly 100% of mobile 
searches are on Google



Google Places Are Mobile

• Print out your “QR” code and put in 
your window

• They’ll use their smart phone to scan 
bar code

• Your customers may:
– Read reviews to see what other 

people think about the business
– Find a coupon that the business has 

posted to their Place Page
– Star the business to remember to 

check it out later, or to remember to 
visit again

– Leave a review right after they leave 
the business. What's a better time to 
write what you think, than when 
you've just visited?



Google Tags

• Stand out from the 
competition

• Get analytics data 

• Link “tag” to video, Web 
site, coupon

• Cost is US$25/month 
(may not be available in 
all areas yet)

Presenter
Presentation Notes
Google Tags are a new tool that just became available in the last month or so (not available in all areas). Cost is US$25/month flat fee. It makes your business listing stand out from all the rest of the competition. You can link it to your Web site, a video or a Google coupon.



SEO for Local Search

• Create individual Web pages of content for 
different cities
– Do not try to optimize Home page for local search

– Be sure to include postal codes (zip codes) in the 
Title and Description META tags

• This may be more effective on other search 
engines than Google

Presenter
Presentation Notes
Make sure you have optimized SUB-pages, and NOT the Home page. Each of the subpages should be specific to that search phrase, and include the city + postal/zip codes in the Title and Description META tags.



SEO for Local Search Example

• 94596 (postal code) is in the “Title” tag as well 
as the “Description” META tags.

• Very few businesses do this step, so you’ll have 
very little competition.



Review Sites Show Up High

• Yelp and other sites show up in search results

Presenter
Presentation Notes
Be sure to create and manage your online reputation for review sites like Yelp. Encourage your customers to review your business there too. Testimonials are gold – and they sway consumers to buy from you!



Conclusion

• Local Search on search engines like Google 
drives a lot of business
– Claim and/or create your Google Places listing and 

optimize it for your primary search phrases

– Create content specific to your search area

– Utilize review sites like Yelp to create high quality 
reviews

• With all of this, you may get multiple listings on 
the search engines!



QUESTIONS?
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