
Let’s ConnectLet s Connect



LinkedIn for Business



Our Sphere of Influence

How do people makeHow do people make 
buying decisions?



Build Credibility

How is Credibility 
B ilt?Built?



Lead Generation & Prospecting 

When People Search…When People Search…

They Find YOU!y



Communication Plan

Positive Interactions

or

Brand Reputation Destruction







LinkedIn Member Profile

 60 Million Members 60 Million Members 

 Average Age = 41 

 Average Household Income = 
$110 000$110,000

 95% of Users College Educated

- 37% hold Graduate Degrees

 49% Business Decision Makers49%  Business Decision Makers

 Job Titles:

- C‐Level Executives = 7.9%

- EVP/SVP = 6 5%EVP/SVP = 6.5%

- Senior Management = 16%

- Middle Management = 18%



Build Incredible Profile

•100% Profile 
C l tCompleteness 
•Set Public Profile 
SettingsSettings
•Edit Contact Setting
•Be Interesting! 



Niche Words

•Be Searchable 
• What keywords would people 
use to find me? 
• Populate Headline and Past 
Experience w/ ‘Niche Words’



Search Profiles & Find Prospects



Become Expert & Trusted Resource 



Social and Interactive



Client Case Study

Business Challenge
•Find Media Advertisers
•Build Business Partner Relations

h / bl•Grow Smart2BeGreen Reach w/ Joint Publication Ventures

Proposed Solution
• Utilize LinkedIn Profile Search For Prospecting
• Answer Questions & Join Groups• Answer Questions & Join Groups
•Connect with Potential Advertisers  

Results 
•Solidified 3‐6 Potential Leads/Month/
•Joined 15 Groups – Distribute RSS Data Feed
•Over 116 Conections
•LinkedIn was added as a Top 10 Website Traffic Source



Summary & Questions



Remember!!

Download the Whitepaper at:

www.getwsipowered.com/Linkedin

Our Next Webinar is on March 25, 2010

“ F b k d Y i th N Mill i ”“ Facebook and You in the New Millennium”


