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%WSI |Our Sphere of Influence

Human Interactions

How do people make
buying decisions?

Traditional Media
Mew Media
Lt‘ Friends
<
*‘\r
& =
o Websites Family
q‘:.f.r Email
i_"" Search Brot
& rowWser
L]

Audio Podcasts
Video Podcasts

o SMS
i)

Direct Mail

Coweorkers

=2008 Eliance, Inc 1 www elliance. com
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<WSI ‘Build Credibility

How is Credibility
Built?
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WSI |Lead Generation & Prospecting

When People Search...

YOU!

They Find
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Linkedﬁ.@ Home Profile Contacts Groups Jobs Inbox|PeopIev

Advanced People Search ~ Reference Search

Keywords:
First Name:
Last Name:

Location: Located in or near: =

Country:  United States

Postal Code: 90266 Lookup

Within: 50 mi (80 km)  ~

Industries: All Industries

[7] Accounting
[7] Airlines/Aviation

[7] Akernative Dispute Resolution

[7] Aternative Medicine

Relationship: All Linkedin Members
[C] 1st Connections
[7] 2nd Connections
[7] Group Members

[7] 3rd + Everyone Else

Title:

Company:

School:

Advanced

Saved Searches

Current or past

Current or past

Language:

All'Your Groups
D TopLinked.com (Open Networkers)

[ | »

[7] search Engine Land
D WSI We Simplify the Internet
|:| WL We Simplify the Internet -

All Languages.
[7] English
[7] Spanish
[7] German

[7] French

[7] others

Basic v




%WSI ‘Communication Plan

Positive Interactions

or

Brand Reputation Destruction

Stairway to
Brand Heaven & Hell

trust —

loyalty —

=3
e

authenticity

credibility —— I

consistency

positive
interactions

© David // Armano darmano.typepad.com
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WSI'

Interest over time

Howe can | see numbers™

Google Insights for Search

beta

Farecast & Mews headlines

f See worldwide top rising searches by clearing the search terms

1 1 1 1
2004 2005 2006 2007 2008
F The last walue on the graph is based on partial data and may change. Learn more

& [A ] Linkedin Guick Tip: Integrate Linkedin YWith Outlook
H

cL |EJ Linkedln and Twitter link up

DB

@Are there any other great networking sites besides Twitter, LinkedIn and
Facebook?

|EJ Ermployers Prefer Facebook over Linkedln when Researching dob
Candidates Yhile 45 of them use social networks as part of the
background check

EJ Linkedln connects with ex-Yahoo exec as new CED

EJ Linkedln connects with investors for 227 million

EJVCS betting Linkedln worth $1 billion

Embed this chart

Regional interest

—_

ndia

Metherlands
Lnited States
Singapaore
Eelgium

Denrmark

United Kingdom
United Arab Emirates

Ireland

S ow om N m ;s W N

—_

. Hong Kong

h
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<WSI

iif compete

linkedin.com e roominfo.com e plaxo.com W spoke.com ¥R jigsaw.com

Unique Visitors

linkedin.com

5K
022009 032009 D&/2009 052009 082009 072008
Unique Visitors
linkedin.com
_ ; | 15,475,890
Social Networking>Professional Netwr...
zoominfo.com 1.804.082
Social Networking>Professional Netwr... ! !
plaxo.com 1,?19’513
Social Networking>=Professional Netwr...
spoke.com
p ) | 1,183,570
Social Networking>Professional Netwr...
jigsaw.com 764,031

Social Networking>=Professional Netwr...

Zoominfo.com

ﬂ plaxo.com

I T

08/2009

Monthly Change

+4.01%

-2.81%

-5.14%

+12.30%

+5.52%

0872008

spoke.com igsaw.com
2 5 "

11/2009 1202009

Yearly Change

+37.27%
-12.10%
-34.87%
-25.13%
+14.01%
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%WSI Linkedin Member Profile quantcast

Gender

$150K+
I $30-60K 6%
" 60 Million Members 19%
Femal
" Average Age=41 ag%
" Average Household Income = $100K-150K

$110,000

" 95% of Users College Educated

- 37% hold Graduate Degrees
" 49% Business Decision Makers
" Job Titles:

- C-Level Executives = 7.9%

- EVP/SVP =6.5%

- Senior Management = 16%

- Middle Management = 18%

College
14%
College Grad
44%

Post Grad
37T%

hitp//www.quanicast comylinkedin.com#demographic
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Linked E = People

%WSI Build Incredible Profile
I

Jobs Answers Companies

Search People ~|

Account & Settings | Help | Sign Out

_SH Advanced

Language -

’g'n\ Home

3 Company Groups |-

Linkedin

g User Groups =

Friends of Linkedin
‘09 Grads

Communications
Team

See all »

*100% Profile imm

View My Profile
Recommendations

Completeness

*Set Public Profile ==~
Settings
*Edit Contact Setting -
*Be Interesting!

Reading List by
Amazon

Huddle Workspaces

Box.net Files
Linkedlin Polls

| Krista
Canfield

Career Expert and
Spokesperson for Linkedin

Krista Wondering if
LinkedIn will go IPO? You
ought to read this
BusinessWeek piece w/
CEO Reid Hoffman's
thoughis on the matter:
httpetfis.gdilhcd

38 minutes age [ Edit]

Copyright 2009 Research and Management. All 1

E Contacts +

¥ Inbox (264) -

Applications -

Edit My Profile §| View My Profile

Krista Canfield (- [
Career Expert and Spokesperson for Linkedin

San Francisco Bay Area  Public Relations and

Communications

Krista Canfield Wondering if LinkedIn will go IPO? You ought to read
this BusinessWeek piece w/ CEO Reid Hoffman's thoughts on the
matter: http://is.gd/Ihc8

Career Expert and Spokesperson at
Linkedin [T

Past * Senior Account Executive at Horn
Group [

On-Air News Reporter at KOLT (An NBC
Affiliate)

MNews Intern at WSTM Channel 3 {An NBC
Adfiliate)

Current

* Syracuse University
Westhill High School

Summary

Krista joined Linkedin in January 2008. As LinkedIn's Career Expert and
Spokesperson, Krista chats daily with professionals and the press about
how you can network globally online. She advises professionals about how
they can land jobs at the hottest companies, get that next promotion, find
experts, achieve career goals, revamp their resume, meet new clients, build
their businesses, manage their brand online and receive career advice from
Linkedin's more than 41 million members.

She's helped ambitious twenty-something job seekers who are looking to
get that first 'real' job as well as moms that are looking for creative ways to
re-enter the workforce after having kids. Krista has helped small business
owners (like wedding photographers, realtors, event planners, etc.) take
their companies to the next level and also talks to 'big' businesses and
executives about how they can maintain deep relationships with their
customers by networking online. Her work at LinkedIn has permitted her to

Edit Public Profile Settings

+ Send a message
+ Add Krista to your network
+ Forward this profile to a connection

B

E=r

100% profile completeness

Ads by Linkedin Members go

MS Clinical Research Mgmt
Earn your M3 CRM Online

Degree at Arizona State University
www.investinyoureducation.com

From: Joehn Penrod

MS Construction Online

Master the Construction Industry
Arizona State University Degree
www.investinyoureducation.com

From: Joehn Penrod What's this?

Emily Klover
Client Services Manager at WebEx

Kathleen O'Boyle
Vice President, Corp Comm at RightNow
Technologies

Vamshi Sriperumbudur
WP, Marketing

See all Connections »

Note: Currently your connections are allowed to view your
connections list. [ Edit ]

L
ﬂ Media Summit New York
E Link Sheraton

cuse Alumni of Northern

Syracuse University Alumni Network



%WSI |Niche Words

*Be Searchable

* What keywords would people
use to find me?

e Populate Headline and Past
Experience w/ ‘Niche Words’

EFFORTLESSLY
DEVELOPMENT

DIALOGUE
s, Tyl
&35 crapne
= pe=s
SUALIES B

" RELATIONSHIP

MARRE
MEANINGFUL

I}III_EHITES
g-=
BE=
===

=
2
NEED =

Copyright 2009 Research and Management. All rights reserved.



%WSI |Search Profiles & Find Prospects

Linkedﬁ@. Home Profile Contacts Groups Jobs Inbox More... |PECI-p|Ev Advanced

Advanced People Search = Reference Search Saved Searches

Keywords: Marketing

First Name: Current -

Last Name: Company:

Location: Located in or near: ~ Current or past

Country: United States - School:
ostal Code: 90266 Lookup
Within: 10 mi (15km) -
Industries: I:I Graphic Design - GTDUD’S: All ¥nur Grops ol
Health Wellness and Fitness |:| TopLinked.com (Open Metworkers) =
' (=1 ] il |
[F] Higher Education [] search Engine Land
I:I Hospital & Health Care |:| WSl We Simplify the Internet
[ Hospitalite - |:| WS We Simplify the Internet -
i ip: inkedin Members : anguages
Relationshi #| All Linkedin Memb Language & AllL
[] 1st Connections [] Engligh
[] 2nd Connections [] Spanish
[] Group Members [] serman
[] 3rd + Everyone Else [E] French
[] others
Views: Basic -

=3




%WSI |Become Expert & Trusted Resource

Answers Home Advanced Answers Search My Q84 Ask a Question Answer Questions

wll I Get insights from target customers and industry experts using Linkedin Polls. Learn More.

. : . Featured Category
Ask a Question . Answer Questions

Small Business

Recommended categories for you:
. . [ - EASY
Wiral Marketing Sponsored by: a SAVINGS

-
Thousands of professionals are a = Search Marketing
available to give you an answer = Career Management
e Using Linkedin AL OEL
aL “"ou have 0 open questions.
: Ask a guestion now.
| Next :

» Wiew all your guestions & answ

]
=

m
t

Browse
New Questions From Your Network Administration
@. How do you organize your emails and documents? Business Operations
1 answer | Asked by Sally Abolrous [(Zrd | | 22 minutes agoe in Interface Design Business Travel

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------- Career and Education
Q Help me write an article on US employers

1 answer | Asked by Mayank Shyam (PMP) [ 2rd )| 27 minutes ago in Using Linkedin, Project . .
Management Finance and Accounting

Conferences and Event Planning

........................................................................................................................................................................... Financial Markets

Q Blogging for career management or job search? Government and Mon-Profit

3 answers | Asked by Peter Mewfield [ 2rd ) | 32 minutes age in Job Search Hiring and Human Resources

International
Q Value of your time

Law and Legal
1 answer | Asked by Sanjeev Himachali, GPHR [ 2rd ) | 35 minutes ago in Ethics, Mentoring
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_“[ﬂsocial and Interactive

inboX

Greod Towshey
answered forth
#in 40 ds o

o A

Michael

b

3 hours ago

His €.

Action Tems: |reitations (19), (rroductions (7Y, Bee 3l ressages @

Network Updates ©

wm_el. nat G ecfions Do YoUl yvant
o Linkedln Webinar? hitp il it fy/Linkedin_P i

gTATUS UPLATES

: Kelly RT @atam'lcc.hje
arriyed h*i‘lp:f;'b'lt_l*f.Ft:ﬁf‘S'l':}l #C55

27} misutes 390 from Twitter - Reply privately - Addd commert

geham Y. El Behissy You
ip see, bul you can't close yout heast

Joshua Aycock Wasm Up
1 hour g0 from Twier -

\ictos Liu was Tec mmen
personalty recommend Victor and his
highast regard- ..~
- Rygafh more

Mike Mena was [ecomme
addition to the team

Linkedin Netwark Updates Aug 26 - Sep 2

qore UpoatEs?

T
5

FEATURED UPDATES

% PROFILE
Scott Parker has vpdated {neir prefile
ﬁr_egggegg_dg has updated ter profile 154

(Honu

i 2 conEcTonS
gggt_ri\i@gim is nod cur‘mected to (_;‘g‘_e_z_am_o_
Guy Lipal is naw connecied 12 Jereniy Wyadizy

'rj:f WEW CONT ACTS ON LNKETIN

ot TwgD MaTE of my favorite mugs

estl

it Groups
Tgrent |
|

My Groups Following | Groups Directary Creaie a Group

) A STATY

puid CreateaGroup
Reciuil

Jdichas

t‘t_mﬁ

can close youl gyes 10 thirgs you don
to things you dart wart tof

G4 mipates g0 from Tovittel - Reply privately - Ada comment Lee S Logo:
Exac ous |ggp will Aoaassia-ss
s [ | _—
ay #1 httl;}'.f."blt.'l"_f.-'dgHqu i GRO
Reply privately « Add comment ok o\ sTaTYS UPORTES &)
?’é Paul Goldenbesd fLION] 15 curently ppen 10 news Talent
- T e hcquisitmn!ﬁﬁm 2 S Recruiting positions i LA of national, wif
i = ' il v v ity - i _ ndd commert
ded b Rich Thomad. | wyould ke 10 Ei}:’;ﬁ\:;rﬁtuaﬁ Rayiitiny . ReolY privately L
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Michael Kelly i looking for attendees and people with ERs fortf

Geptemper IWST: ht‘tp:.f!’www.'m-aﬁﬂﬂ%_tnmr’u:aﬁendm.'mml

feply privataty - Add commesit
= ppurs &0
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smartsbegreen
Sirple Steps to eGusintn. Lloing

%WSI |C| iant Case Stu dy su Akiice E r
= ' '-

bl
PR (TS

:‘\ Wi Fewdreacier
Falow e Together, we have the power to

o Twitter

Y
[
/& eco-minute

change the world,

Business Challenge

*Find Media Advertisers
*Build Business Partner Relations
*Grow Smart2BeGreen Reach w/ Joint Publication Ventures

Proposed Solution

* Utilize LinkedIn Profile Search For Prospecting

Bill Gueringer Smart2BeGreen @
President at Smart2BeGreen - Your Guide to Green Living

Greater Los Angeles Area

Environmental Semvices

Learn more_.http:/ /bit.ly/naturalhandsanitizer 5 months age

Groups and
. . Associations
* Answer QL:IeStlonS & loin Grogps Current + President at Smart2BeG
*Connect with Potential Advertisers « President at JAG Media
Res u ItS Education s Lniversity of California, Lo
Connections 116 connections
OSOIidified 3—6 Potential LeadS/Month . .................................................. ......... .....................
. — Websites s (Green Living Tips
Joined 15 Groups — Distribute RSS Data Feed « My Company
*Over 116 Conections o Green Living Newsletter
LinkedIn was added as a Top 10 Website Traffic Source  pyblic Profile http: s linkedin com/in/s
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R @

GREEN LIVING TIPS - YOUR GUIDE TO GREENER LIVING

Go Green.

Reduce
waste.

Personalize

—

WHAT HAPPENS

TO MY RECYCLABLES ?

A

smartsbegreen

Bill Gueringer SmartZBeGreen Hand Sanitizer Spray could contain harmful chemicals.

Guide To Green Living Publications

kil Green & Sustainabilty Innovators &

M‘um Innovation Network

——
J Lift OfF. Green

The Green | The-Green-Group.com
- Group

{5 Sustainability

Hl;g ] Linked Energy (Energy indusiry expertise)

‘::’ CsR
& CleanTech
g Green
L%
.$ Clean Green Guy - Online Deal Marketplace
MRS for Green Deals and investments
L #
J Lift Off : The Start Up Accelerator
_Elmllfzmn GreenBiz.com - Green Business

Professionals
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WSI | Remember!!

Download the Whitepaper at:

www.getwsipowered.com/Linkedin

Our Next Webinar is on March 25, 2010
“ Facebook and You in the New Millennium”



